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Greetings!
Dear Participants/Researchers/Delegates
Distinguish Guests
Ladies and Gentlemen
Welcome to 2019 International Conference on Information Management and
Technology (ICIMTech 2019) held in Jakarta & Bali, Indonesia. This is the 4rd
international conference that annually organized by School of Information Systems,
Bina Nusantara University. Today ICT plays a very important role in the industry
community to interact, exchange information and to support business processes that
they move to digital transformation. So, our theme of this conference is ICT for
Fostering and Empowering the Society.
First of all, I would like to extend my sincere appreciation to IEEE Indonesian
Section for continuous support and to the honorable keynote speakers for sharing
knowledge and research experiences. I thank you very much to committees and
volunteers, especially from School of Information Systems. I proudly inform that
ICIMTech 2019 received 276 papers and 123 high quality of papers were accepted
and would be presented in this conference. They are from several countries overseas
and Indonesia. More than that we have experts from academia and professionals will
share their knowledge and research experiences related with our theme of
conference. We believe you will enjoy and improve your knowledge and experiences
as well.
This event is a great opportunity for social networking and there are discussions
among us in current and latest Information Management and Technology. Hopefully,
as researchers, academicians, professionals, and students from various research
background will contribute on improvement of knowledge and experiences,
especially in the area of Big Data and Data Mining, Business Intelligent, e-Business,
Human-Computer Interaction, Information Engineering, Knowledge Management,
Information System Audit, Management Information System and Strategic Information
System. On behalf of the committee, let me extend a warm welcome to Jakarta &
Bali, Indonesia especially to all foreign participants. I hope that your stay in Bali will be
pleasant and memorable.

Sincerely Yours,

Dr. Suroto Adi
Conference Chair ICIMTech 2019

WELCOMING REMARKS
General Chair
BINUS Joint International Conference (BJIC) 2019
Distinguished keynote speakers,
Invited speakers, presenters and all participants
Let us praise to God the Almighty for His merciful and blessings as we gather here to attend
the International Conference on Information Management and Technology 2019 held in
Jakarta and Denpasar as part of BINUS Joint International Conference (BJIC) 2019.
This year BJIC consists of 5 international conferences covering many disciplines ranging from
sustainability and development, information management, engineering, technology,
computer science, business, international relations, social science and humanities, namely:
1. International Conference on Biospheric Harmony (ICOBAR), chaired by Dr. Juneman
Abraham, S.Psi., M.Si., was held successfully in Jakarta, 27 – 28 June 2019;
2. International Conference on Information Management and Technology (ICIMTech),
chaired by Drs. Suroto Adi, M.Sc., D.M.S, will be held in Bali and Jakarta, 19 – 20
August 2019;
3. International Conference on Computer Science and Computational Intelligence
(ICCSCI), chaired by Dr. Derwin Suhartono, S.Kom., M.T.I., will be held in Yogyakarta,
12 – 13 September 2019;
4. International Conference on Business, International Relations, and Diplomacy
(ICOBIRD), chaired by Moch. Faisal Karim, S.Sos., M.A., Ph.D, will be held in Jakarta, 9
– 10 October 2019;
5. International Conference on Eco Engineering Development (ICEED), chaired by Dr.
Oki Setyandito, S.T., M.Eng., will be held in Solo, 13 – 14 November 2019.
As a continuation of BJIC 2018 which succeeded in collecting 1,227 papers and presenting
823 papers, this year we aim to increase the number accepted and presented papers to
around one thousand papers. The ICIMTECH 2019, specifically, brings the challenge of
creating the future from the perspective of information system. For instance, we should come
with the ideas on how to utilize big data to support the decision-making process for the
betterment of societies, the higher quality of our life; how to mitigate effect of climate
change using artificial intelligence; how to create peaceful interaction between human and
machine within the context of industrial revolution 4.0 in the globalized world today etc.
Distinguished guests, ladies and gentlemen,
This conference is also very special because of our keynote speakers are prominent scholars
and professionals from Australia and Indonesia who contribute to the discussion of state of
the art of information system studies that combines perspectives from different stakeholders
such as academicians, professionals and experts from various fields. In addition, there are
distinguished individuals who come from United Kingdom, Malaysia, Brunei Darussalam,
Japan, India, Taiwan, and Canada who will enrich our knowledge and understanding.

This conference also shows the bold commitment of BINUS University as world class University
that ranked 801-1000 in QS World University Ranking 2020 to continuously produce, share
knowledge and foster and empower the society. Therefore, I do appreciate for their
tremendous contribution to these conferences.
Finally, I would like to appreciate all chairpersons of the 5 conferences and committee
members who have been working very hard to make this conference possible. I would also
like to thank presenters, participants, our reviewers and publishers of the paper presented in
the conferences as well as sponsor of this event. I hope you enjoy the conference!
Thank you very much.
Jakarta and Denpasar, 19 August 2019

Prof. Dr. Tirta N. Mursitama, PhD
General Chair BJIC 2019

Welcome Message
Welcome to the the 4th International Conference on Information Management and
Technology (ICIMTech 2019) held parallel in Jakarta & Bali, Indonesia on Aug 19-20,
2019. This is the fourth conference hosted by School of Information Systems, BINUS
University (Bina Nusantara University). And for this year more than 150 delegates
worldwide participate in the conference as participants and presenters. We are very
excited to have all of you to join in this great event.
Since four years ago through ICIMTech, we believe many young researchers have
been helped to develop their research work and skills through constructive face-toface interaction with experienced academics. We find this encouraging and we will
continue to develop initiatives that provide information, communication and
technology young researchers with opportunities to develop their research potential
and ideas.
Learning from mature research and stimulating discussion with academics,
practitioners, and more experienced researchers in the conference has turned
ICIMTech to be a melting pot of multi-generation researchers. This is important for
developing countries. And many high-quality papers related to this issues will be
presented in the conference. In addition to paper presentation, we also invite experts
from academia and industries to share their knowledge and research experience in
keynote speeches. We believe you will find the conference very fruitful in enhancing
your knowledge.
We congratulate the authors of papers that made it into the proceedings and to IEEE
Xplore, for the job well done. We wish to express strong appreciation to our most
important sponsors: BINUS University and IEEE Indonesia Section. We are also blessed
to have three distinguished Guest Speakers: Professor Ron Weber, Professor Henry Duh,
and Michael Jovan Sugianto. As always, many thanks are due to all members of
ICIMTech committee for their dedication for making this conference a success. Above
all, thank you to all of you for coming to this conference. Our conference next year
ICIMTech 2020, Indonesia and we look forward to seeing all of you again on Next to
year and hope you enjoy your stay in Jakarta and Bali.

Sincerely Yours,

Yohannes Kurniawan
Dean of School of Information Systems
Bina Nusantara University

WELCOMING MESSAGE
RECTOR BINUS UNIVERSITY
Distinguished keynote speakers,
Fellow professors and presenters,
Ladies and gentlemen,
It is a great honor for me to welcome you to the International Conference on
Information Management and Technology (ICIMTECH) 2019 in Jakarta and Denpasar,
hosted by School of Information System Bina Nusantara University (BINUS University).
This year marks the success of BINUS university achieving vision of 2020 as World Class
University. We have been ranked 801 – 1000 in QS World University Ranking 2020 and
ranked 7th among public and private universities in Indonesia.
We realized that contribution of research and publication is indispensable in
achieving this prestigious status. This conference is also part of continuing efforts in
producing, deliberating and disseminating knowledge as well as creating research
partnerships between faculty members and distinguished scholars from many
universities in the world.
BINUS University’s vision 2035 has underlined the clear message in fostering and
empowering the society in building and serving the nation. Therefore, two-day
international conference that focus on creating the future from the point of view of
information system is important to make university stay relevant to the needs of the
societies.
Ladies and gentlemen,
I would like to express my highest appreciation to all invited keynote speakers and
invited plenary session speakers and all presenters and participants who will make this
conference meaningful. I strongly advice to make use of this conference wisely, not
only discussing about research but also trying to build new joint research, publication,
faculty exchanges and so on. Do not forget to enjoy the beautiful scenery of Bali
Island and hospitality of Balinese people for the participants who attended the
conference in Denpasar Bali. For those who choose Jakarta as conference venue,
we have a lot of cultural heritage, night street foods and newly built and modern mass
rapid transportation worth riding.
Finally, I also thank all the chairmen and committee members of the conference.
I wish all of you great conference and make new acquaintances during the
conferences.

Thank you very much.
Jakarta, 19 August 2019

Prof. Dr. Ir. Harjanto Prabowo, MM
Rector, BINUS University

WELCOMING REMARKS
IEEE INDONESIA SECTION

Prof. Dr.Eng Wisnu Jatmiko
Chair, IEEE Indonesia Section

Dr. Kurnianingsih, SMIEEE
Vice-Chair, IEEE Indonesia Section

Dear Distinguished Guests, Colleagues, researchers, professionals, ladies, and gentlemen.
Good morning, a prosperous, warm, and spirited greeting.
On behalf of IEEE Indonesia Section, we would like to extend our warmest welcome to all
keynote speakers, presenters, and participants to the 4th International Conference on
Information Management and Technology (ICIMTech 2019). The conference theme is “ICT for
Fostering and Empowering the Society”.
ICIMTech is an annual international conference organized by the School of Information
Systems, Bina Nusantara University and technically co-sponsored by IEEE Indonesia Section.
The conference aims to bring together researchers and experts in information systems to share
their ideas, experiences, and insights.
IEEE Indonesia Section has conducted many activities over 32 years in Indonesia. In terms of
collaboration, IEEE Indonesia section has a good and mutual relationship with ICT organizations,
Industries, Government, Universities as well as the Community in Indonesia. IEEE Indonesia
Section has contributed to about 58 different International conferences annually, and this
conference is one of the conferences that were initiated by IEEE Indonesia Section. As the
fourth year of ICIMTech, this conference shows it’s sustainability due to the hard work of the
conference organizers, well-organized conference and high-quality papers. We do hope in
the near future some high-quality conferences will be continued and strengthened, so the
result will give more benefit and positive impact on the human being, especially to Indonesian
people.
On this occasion, I would also like to say welcome to Bali, which serves beautiful heritages,
culture, with warm, polite and friendly people, vibrant culture and lifestyle.
Finally, we do hope all of you will have an enjoyable and valuable experience during this event.
You may share your best knowledge in your area of research and professional activities.
Thank you.
Jakarta and Denpasar, 19 August 2019

IEEE Indonesia Section

Keynote Speakers
Professor Ron Weber
Prof. Ron Weber’s career in academia started with the University Medal following
completion of a 1stClass Honours degree in Commerce from the University of
Queensland. Masters and doctoral studies at Minnesota preceded academic
appointments at ANU, Queensland and Monash and visiting professorships at
Minnesota, New York, British Columbia, Otago, Alberta and NTU Singapore.
Presently Emeritus Professor at Monash University and Adjunct Professor in the
Business School at the University of Queensland, Ron Weber has had an
outstanding career that extends beyond accounting into information systems.
He has made significant contributions to the academy and to both the
accounting and information systems professions.
Prof Ron has published nine books and monographs, 12 book chapters, 50
academic research papers including 17 A* and 15 A level papers. He has also published over 60
professional papers and conference proceedings, 15 of which deal with accounting and EDP auditing
issues. His contribution and impact in the academy is reflected with over 10,000 citations of his published
works culminating in a H-index of 43. In excess of $900,000 in research grants including three major ARC
Discovery Grants and one Linkage Grant add to his achievements. He was the recipient of the most
prestigious Prime Minister's Award as University Teacher of the Year in 2000. In the same year he won
the Australian Universities Teaching Committee Award in Business, Economics and Related Studies
and was the inaugural winner of the Outstanding Educator Award made by the Accounting and
Finance Association of Australia and New Zealand.

Professor Henry Duh
Prof Henry Duh is the Head of Department of Computer Science and Information
Technology. He received his degrees in psychology, industrial design and
engineering respectively and did his postdoctoral training in the NASA-Johnson
Space Centre involved in a virtual reality project. Professor Duh is an ACM
Distinguished Speaker and has published more than 150 conference and journal
papers in HCI area. He was the Co-Director of Keio-NUS CUTE center (a joint
research center between NUS and Keio University, Japan) and Director of
Human Interface Technology Lab Australia (a joint research center between
University of Tasmania and University of Washington). He actively engages with
local communities. He is a Board Director of Tourism Northern Tasmania, an
Ambassador of Business Event Tasmania, a member of Australian Council of
Deans of Information and Communication Technology, Australia Computer Society (Tasmania Branch),
CSIRO/Data61 University Planning Committee and participate in federal and state funded projects such
as SenseT program and Australia Research Council ITRH Pathway to Market project and Transforming
Mining Value Chain Project. His current research focuses on user experience and interaction design, HCI
and augmented/virtual reality.

Michael Jovan Sugianto
Michael Jovan Sugianto is Co-Founder of TaniHub & TaniFund “Dedicated
contribution for Indonesia’s next gen agriculture through digital innovation”.
Tanihub is TaniHub (under TaniGroup) is an agriculture e-commerce platform
aiming to connect farmers directly with individuals and business, which
provide an integrated and efficient solution for clients while increasing welfare
of farmers with focus on having high impact and profitable business model.
Before start Tanihub, he worked in Accenture as Data Migrator from the
previous system to the new one, responsible to data integrity and
resemblance from the old system to the new system. He graduated from Binus
University, majoring Business Information System on 2016.
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I. INTRODUCTION

conduct searches, compare products, ask for advice, or look for
cheaper alternatives during their shopping process to take
advantage of the benefits offered by each e-commerce site [17].
Based on this, every Omni-Channel shopping site entrepreneur
is important to find out how consumer behavior, especially
consumer online search behavior, will determine the attitude of
consumers in deciding to purchase this according to previous
research [8], [15], and [4].
To illustrate how the online search behavior of
omnichannel consumers, TPB (Theory of Planned Behavior) is
used. TPB is often used in studies that focus on predicting
individual behavior more specifically. Especially in
understanding consumer behavior in online shopping [18]. An
individual will produce good behavior if the intention is also
good. This means that intention determines the behavior of an
individual. Individuals in this study are consumers. In the
intention itself is formed by the individual's attitude towards
his behavior, subjective norms in the individual's life and
perceptions about the success of achieving the target behavior
of the individual. This study uses TPB in describing consumer
search behavior in online shopping sites because in consumer
search behavior, there is an intention formed by the consumer
and the intention of spending from consumers is determined by
variable attitudes toward behavior, subjective norms and
perceptions.

Marketing using the Omni-Channel method has been a
keyword in social media and the marketing industry lately.
This means that E-Commerce entrepreneurs who implement
Omnichannel marketing have as many channels as possible to
reach their target consumers. From websites and e-mails, to
social media and print media, every choice of communication
channels opens up new opportunities for companies. Here, the
omnichannel marketing role is very large. Basically, marketing
using the Omni-Channel method is a marketing approach that
integrates many channels to create an effective and consistent
consumer experience. Previous research [12] has shown that
Omnichannel consumers are now becoming a growing global
phenomenon. Consumers expect good service, a consistent,
uniform and integrated shopping experience, regardless of the
channel they use; Omnichannel consumers do not mind
whether they shop online to offline or vice versa [3] and [9].
Omnichannel consumers want to use their own devices to

II. RESEARCH METHOD
This study uses a causality research design, namely
research design that is structured to examine the possibility of a
causal relationship between variables [11], and is prepared
using quantitative research methods, because this study aims to
determine the relationship between two or more variables, so
that there are independent variables and dependent, then how
much influence is the independent variable on the dependent
variable. According to previous experts [13], that quantitative
data is data in the form of numbers as generally collected
through structured questions.
The research population is the whole group of people,
events, or things of interest that the researcher wants to
investigate [13]. The population in this study are all consumers
of online shopping sites in Jakarta, with the following
provisions:
1. E-Commerce consumers domiciled in Jakarta
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2. Have accessed online shopping sites
3. Have been shopping at online shopping sites
The population of this study is all omnichannel retail
consumers in the city of Jakarta. The sampling amount for the
Structural Equation Model (SEM) in the guidelines is 5-10
times the number of parameters estimated. In the study using
25 estimated parameters so that the sample used was 5 x 25 =
125 respondents.

The model used in this study is an associative model or
influence relationship arranged with variables in the TPB
model (Figure 1). Hypothesis testing uses SEM analysis
techniques or Stuctural Equation Modeling which is operated
through the AMOS program. Modeling research through SEM
enables a researcher to answer dimensional research questions
(ie measuring what indicators are from a concept) and
regressive (measuring the influence or degree of relationship
between factors identified by dimensions).

Fig. 1. Research Framework

III. RESULTS
A. Consumer Profiles
Based on the research, it was found that 73.9% of
consumers of Omni-Channel shopping sites were mostly
women while the remaining 26.1% were men. By being
dominated by women, the tendency for online shopping needs
is more for women than for men. In relation to gender,
previous researchers [1] stated that the reason for purchasing
women was more affected by emotional reasons, while men
were more influenced by reasons of function and instruments.
The age of consumers of Omni-Channel shopping sites is
classified as young because they are aged 23 to 30 years with a
percentage of 35%. According to research [7] states age above
17 years to 30 years is an age where according to individual
psychology interacts with adult society and includes also
striking intellectual change. At this time there are changes in
attitudes and behavior, most of which are ambivalent (contrary)
to each change. So it can be said that with intellectual change
and changing behavioral attitudes causing respondents aged
17-30 want to always try new products which are associated
with the characteristics of online shopping is a fast growing
and emerging new products.
The job category, consumers of Omni-Channel shopping
sites are workers and entrepreneurs, which is equal to 72%,

followed by household capital and not working 16%. Students
and students at 12%. This means that most omnichannel
consumers are status as workers and entrepreneurs. But it does
not rule out the possibility because the products sold in
omnichannel are products that are not used for consumption, so
consumers who buy products will be used together. Or even
used for children or partners. Examples of parents buying a
notebook for their children who are still students.
From the exposure of the consumer profile of the OmniChannel shopping site, it was concluded that the consumers of
the Omni-Channel shopping site were in line with the targets of
the founders of the Omni-Channel shopping site. On the
characteristics of E-Commerce usage, it is known that ECommerce consumers in Jakarta have not used online shopping
sites and the transaction nominal is still low, where the time of
the online shopping is when in the office and when working in
the office and purchasing goods online to meet personal needs.
This means that consumers of the Omni-Channel shopping site
still do not utilize online shopping sites to transact with greater
quantity and nominal.
B. Structural Equation Model Analysis
Results of AMOS processing for all models can be seen in
Fig.2 below:

Fig. 2. Structural Equation Model

TABLE II.

The model compatibility test in SEM analysis was carried
out by looking at several Goodness of Fit models such as Chi
Square, probability, df, GFI, AGFI, TLI, CFI, RMSEA and
RMR. The following are some criteria that must be met in the
goodness of fit test model:
TABLE I.

REGRESSION WEIGHTS: (GROUP NUMBER 1DEFAULT MODEL)

GOODNESS OF FIT INDEX

Based on the table above, some results are obtained as follows:

Significance Test
In this test, it will be tested whether there is a significant
effect of exogenous variables on endogenous variables. The
hypotheses built in this test are as follows:
Ho: Hypothesis where it is assumed that there is no
influence between exogenous variables and endogenous
variables

1.

The significant value of the influence of the Subjective
Norms variable on the Intention variable is as big as ***
with C.R. amounting to 1,768, because the p value is very
significant and C.R. positive and> 1.96 so Ho is rejected.

2.

Significant value of the effect of the Attitude Toward
Behavior variable on Intention is as big as *** with C.R.
amounting to 1,880, because the value of p value is very
significant and C.R. positive and> 1.96 so Ho is rejected.

3.

Significant value of the effect of the Perceived Behavioral
Control variable on Intention is as big as *** with C.R.
amounting to 3,461, because the p value is very
significant and C.R. positive and> 1.96 so Ho is rejected.

4.

Significant value of the effect of the Intention to Behavior
variable is as big as *** with C.R. amounting to 1,008,
because the p value is very significant and C.R. positive
and> 1.96 so Ho is rejected.

5.

The significant value of the effect of the Perceived
Behavioral Control variable on Behavior is equal to ***
with C.R. amounting to 2,634, because the p value is very
significant and C.R. positive and> 1.96 so Ho is rejected

Ha: Hypothesis where it is assumed there is an influence
between exogenous variables and endogenous variables
The decision boundary is p value that is 0.05, then the
decision is taken that Ho is rejected if the p value is <0.05 or
C.> 1.96 and Ho is accepted if the p value is> 0.05 and CR
<1.96.

TABLE IV.

Mediation Effect Test (Direct and Indirect Effects)
The results of the analysis show that the Subjective Norms,
Perceived Behavioral Context and Attitude Toward variables
affect the Intention variable and the Intention variable
influences the Bevahior variable, this indicates the role of
Intention in Subjective Norms, Perceived Behavioral and
Attitude Toward Behavior mediating effects on Behavior. In
testing the significant effect of these three variables in
mediating the effect of the marketing mix on purchasing
decisions, the results of the direct and indirect effects of SEM
models were seen.
TABLE III.

STANDARDIZED DIRECT EFFECTS (GROUP NUMBER
1-DEFAULT MODEL)

Based on table 3, there is a direct effect for the variables
studied. The direct influence given subjective norms to
Intention is 19.9%, while the effect of Attitude Toward
Behavior on Intention has a direct effect of 25%, and is
followed by the Perceived Behavioral Control variable which
has an influence on the Intention variable of 99.3%. From the
results of the analysis also, the coefficient value of the
Perceived Behavioral Control path effect on Behavior is 89.8%
and the path coefficient of the effect on Behavior is 35.6%.
Indirect influence is the contribution given by the
independent variable to the dependent variable, mediated by
the existence of intervening variables. The results of indirect
effects are as follows:
TABLE V.

STANDARDIZED INDIRECT EFFECTS (GROUP
NUMBER 1-DEFAULT MODEL)

Based on the table above, Subjective Norms indirectly
influence Behavior by 60.8%, Attitude Toward Behavior
indirectly affects Behavior 76.5% and Perceived Behavioral
Control indirectly affects Behavior 33.6%. In general, the
direct influence of normas subjective variable on Intention of
19.9% and the amount of path coefficient influencing Behavior
is 35.6%, this indicates the role of Intention variables to
strengthen the role of variable subjective norms in shaping
consumer search attitudes, while the effect of Attitude Toward
Behavior on Intention has a direct effect of 25% and the
magnitude of the path coefficient of influence on Behavior is
35.6%, this indicates the role of Intention variables to
strengthen the role of Attitude Toward Behavior variables in
shaping consumer search attitudes, and Perceived Behavioral
variables Control has an influence on Intention of 99.3% and
the amount of path coefficient influencing Behavior pathway is
35.6%. This indicates that the Perceived Behavioral Control
variable is strong enough to shape the consumer search goals
on e-commerce retailer sites. omnichannel.
Summary of Hypothesis Testing
After the above analysis, it can be concluded that the
results of the hypothesis test are as follows:

SUMMARY OF HYPOTHESIS TESTS

Hypothesis Analysis
H1 : Subjective Norms affect Intention
Based on the results of the analysis above, it can be
concluded that hypothesis 1 is acceptable because the

value of the influence of the Subjective Norms variable
on Intention is as big as *** with C.R. amounting to
1,768, because the p value is very significant and C.R.
positive and> 1.96 so Ho is rejected. With this, it can be

concluded that Subjective Norms have a positive
influence on consumer intentions, this shows that the
better the increasingly social environment (influential
people around consumers) affects and supports
prospective consumers in product search and product
purchase processes on the Omni-Channel shopping site
the greater the desire of consumers to make transactions,
and vice versa.
H2 : Attitude Toward Behavior influences Intention
Based on the results of the analysis above, it is concluded
that Hypothesis 2 is acceptable because the significant
value of the effect of the Attitude Toward Behavior
variable on Intention is as big as *** with C.R. amounting
to 1,880, because the value of p value is very significant
and C.R. positive and> 1.96 so Ho is rejected. It can be
concluded that Attitude Toward Behavior has a positive
influence on consumer intentions, this shows that the
better the positive attitude of prospective customers in the
search for products and the process of purchasing
products on Omni-Channelmaka shopping sites, the more
consumers want to make transactions, vice versa.
H3 : Perceived Behavioral Control has an effect on Intention
Based on the results of the analysis above, it is concluded
that Hypothesis 3 is acceptable because the significant
value of the effect of the Perceived Behavioral Control
variable on Intention is as big as *** with C.R. amounting
to 3,461, because the p value is very significant and C.R.
positive and> 1.96 so Ho is rejected. With this, it can be
concluded that Perceived Behavioral Control has a
positive influence on consumer intentions, this shows that
the more easily used menus on online shopping sites,
especially in product search and product purchase
processes, the greater the consumer's desire to make
transactions, and vice versa.
H4 : Perceived Behavioral Control has an effect on Behavior
Based on the results of the analysis above, it is concluded
that Hypothesis 4 can be accepted because the significant
value of the effect of the Intention to Behavior variable is
as big as *** with C.R. amounting to 1,008, because the p
value is very significant and C.R. positive and> 1.96 so
Ho is rejected. With this, it can be concluded that
Intention has a positive influence on consumer intentions,
this shows that the more that the menu is easier to use on
online shopping sites, especially in product search and
product purchasing processes, the better the behavior of
consumers to make transactions, which means the
transaction nominal will be greater and vice versa.
H5 : Intention affects the Behavior
Based on the results of the analysis above, it is concluded
that Hypothesis 5 is acceptable because the significant
value of the effect of the Perceived Behavioral Control
variable on Behavior is as big as *** with C.R. amounting
to 2,634, because the p value is very significant and C.R.

positive and> 1.96 so Ho is rejected. With this, it can be
concluded that Perceived Behavioral Control has a
positive influence on consumer intentions, this shows that
the more motivated consumer intentions in product search
and product purchasing processes on Omni-Channel
shopping sites, the better the behavior of consumers to
make transactions means big, and vice versa.
H6 : Subjective Norms indirectly affect Behavior through
Intention
Based on the results of the analysis above, it is concluded
that Hypothesis 6 is acceptable because the CR and prob
values have met the basis of decision making. In general,
the direct influence of the normas subjective variable on
Intention of 19.9% and the amount of path coefficient
influencing Behavior is 35.6%, this indicates the role of
the Intention variable to strengthen the role of variable
subjective norms or influential people around consumers.
in shaping the attitude of consumer search.
H7 : Attitude Toward Behavior indirectly affects Behavior
through Intention
Based on the results of the analysis above, it is concluded
that Hypothesis 7 is acceptable because the CR and prob
values have met the basis of decision making. The effect
of Attitude Toward Behavior on Intention has a direct
effect of 25% and the magnitude of the path coefficient of
influence on Behavior is 35.6%, this indicates the role of
Intention variables to strengthen the role of Attitude
Toward Behavior variables in shaping attitudes toward
consumer search.
H8 : Perceived Behavioral Control indirectly affects Behavior
through Intention
Based on the results of the analysis above, it is concluded
that Hypothesis 8 is acceptable because the CR and prob
values have met the basis of decision making. Perceived
Behavioral Control variable has an effect on Intention of
99.3% and the amount of path coefficient influencing
Behavior is 35.6%, this indicates that the Perceived
Behavioral Control variable is strong enough to form the
consumer search goal on omnichannel shopping sites
IV. CONCLUSIONS
The identity of the consumers of the Jakarta Omni-Channel
shopping site are young female workers with considerable
routine expenditure each month. This is in accordance with the
reality of life in a big city, with all the busyness, the residents
are looking for convenience in meeting their needs. One of
them is shopping online. On the characteristics of E-Commerce
usage, it is known that E-Commerce consumers in Jakarta have
not used online shopping sites and the transaction nominal is
still low, where the time of the online shopping is when in the
office and when working in the office and purchasing goods
online to meet personal needs. Subejctiver Norms, Attitude
Toward Behavior, and Perceived Behavioral Control have an
influence on consumer attitudes in searching Omni-Channel

shopping sites. When consumers are convinced of their
intention to search and purchase on Online shopping sites,
consumers will be able to behave periodically on OmniChannel shopping sites and ultimately increase spending. This
is in accordance with previous research conducted by research
[6] and [14]
Omnichannel online business entrepreneurs, if they want a
high level of consumer acceptance, it is worth considering
consumer attitudes toward search and purchase behavior on
online sites, subjective norms (people and environments that
influence consumers) and consumer perceptions of search
behavior on online sites. This can be done by increasing the
entrepreneur's commitment to meeting the expectations of
consumers. The famous omnichannel online shopping site will
be a recommendation for other consumers so that the number
of visitors to omnichannel online shopping sites will increase.
purchase situation. This is in accordance with research [2]. The
advantages and safety of omnichannel online shopping sites
need to be considered by omnichannel online business
entrepreneurs. Omnichannel online business entrepreneurs can
participate in the omnichannel online business association to
find out the standards of omnichannel online shopping sites
that are safe for Indonesian consumers, especially Jakarta.
Entrepreneurs of omnichannel online shopping sites need to
pay attention to the convenience of their consumers in using
the menus and challenges they face on the online omnichannel
shopping website or Perceived Behavioral Control consumers
in searching online shopping sites such as easy-to-understand
ordering guides, easy registration procedures and short, clear
menu navigation, clear and transparent guidelines and stages of
the order process, as well as the company's call center services
in handling customer complaints that can be contacted at any
time. The easier the shopping process at omnichannel online
shopping sites, the more convincing consumers will be in the
search and ultimately can encourage consumers to make
purchase transactions. Consumers will accept and repeat
spending on an omnichannel online shopping site, if they
receive the benefits of shopping at the omnichannel online
shopping site. Omnichannel online business people need to pay
attention to what benefits consumers can get when shopping on
their sites and create services that are different from
competitors that will add to the benefits of consumers so they
can become competitive. This is in accordance with research
[10].
Entrepreneurs of omnichannel online shopping sites need to
pay attention to the convenience of their consumers in using
the menus and challenges they face on the online omnichannel
shopping website or Perceived Behavioral Control consumers
in searching online shopping sites such as easy-to-understand
ordering guides, easy registration procedures and short, clear
menu navigation, clear and transparent guidelines and stages of
the order process, as well as the company's call center services
in handling customer complaints that can be contacted at any
time. The easier the shopping process at omnichannel online
shopping sites, the more convincing consumers will be in the
search and ultimately can encourage consumers to make
purchase transactions. Consumers will accept and repeat

spending on an omnichannel online shopping site, if they
receive the benefits of shopping at the omnichannel online
shopping site. Omnichannel online business people need to pay
attention to what benefits consumers can get when shopping on
their sites and create services that are different from
competitors that will add to the benefits of consumers so they
can become competitive. This is in accordance with research
[10].
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